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PRECIOUS FEELINGS 
………………………………………………. 

Faced with the tensions of  the outside world, Objet de Curiosité makes our interiors more 
precious, turning them into sanctuaries that are both authentic and valuable. 

 

On the one hand, nature takes control through raw materials, revealing all its facets and 
making it easier for us to reconnect with our primitive instincts. Our lives are dictated by 
screens, wildlife delights in re-immersing us in the real world. 

On the other hand, glamour. These objects use all their assets to transport you to a 
fascinating universe and bring this unique touch to your world.  

Gold, sophisticated ornaments, and decorative arts illuminate our homes like jewelry 
boxes. In a chromatic scale where peacock blue stands alongside emerald green, sea blue 
and burgundy red. Chic in its most noble form. 
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BRAND IDENTITY 
………………………………………………. 

The history of  Objet de Curiosité draws its inspiration from the passion of  the 
extraordinary and brings us back to the cabinets of  wonders made of  new and unusual 
objects.   
This universe is a chamber of  wonders. Constantly in motion where the bizarre meets 
magic, in all its forms. The brand offers eclectic curiosities making strong statements to 
decorate the most singular interiors through three themes:  

NATURALIA 

Magnified natural curiosities. 
We seek to make beautiful the extraordinary things that nature produces. Whether they 
come from the mineral, animal or vegetable world, our curiosities are all interesting in their 
own right. Our teams of curiosity researchers select pieces that we will be able to 
showcase, so they can be admired for many years to come. 

ORNAMENTUM 
Accessories as food for the soul. 
Our design is cultural: inspired by 19th century displays and by yachts from the 1940s. 
Passionate about 19th century mechanisms, some lamps are specifically designed to be 
complex, while others are inspired by honeycomb. The combination of materials and 
periods takes place when wallpaper is inspired by graffiti in Winwood or a mineral from 
Madagascar. Mixology is an art that is not exclusive to cocktail bars. 

MOBILIUM 

Mahogany, marble, brass: furniture is the starting point. 
Whether they are 80 years old or were designed six months ago, our pieces of furniture 
have strong personalities. Our bookcases could have existed in 1910, but they were born 
100 years later. That’s why they can be adjusted in various ways. Our dressers were made 
in France, but in 1940. Once transformed with a matte finish, their lines blend perfectly 
with our contemporary curiosities. But they are unique!  
And our wallpapers complete the decor, with their natural or cultural patterns... which 
endlessly customisable. 
.  
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HALLMARK  
………………………………………………. 

WHOLEHEARTEDLY CREATING 

We design all our products as we see fit and according to inspiring influence, whether 
they’re one-off specimens or produced in limited edition. As far as we’re creative people, 
we also love helping you design projects that turn interiors into magnificent settings. 

AUTHENTIC GENUINE 

All our materials are genuine and come from high quality reliable sources. No imitation, no 
tricky finish, no subterfuge, no counterfeiting. Everything is authentic. What you see 
outside is what you get inside. 

UNIQUE IN THE WORLD 

Coming from the animal, vegetal and mineral kingdoms, our one-off specimens are the 
fruits of our wonder trackers located all over the place. Their origin is certified and 
traceable through a dedicated certificate that is delivered with each of them. They all have 
in common to be one of a kind. Just as you are. 

HISTORY STORIES 

All our curiosities come from mankind, natural and life sciences. We take a new look at 
them to revisit their use at present. Roots in the past, projection in the future. 

FRENCH TOUCH 

Our curiosities are created with love in the French Lyon’s region. No doubt that’s why 
they’re nonchalant and chic from head to toe! 
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INTERVIEW WITH PIERRE-EMMANUEL GRANGE- JARICOT  

Founder of Objet de Curiosité 

Why did you create Objet de Curiosité ? 

It was a childhood dream. Since I was 6 years old, I’ve been kind of 
a jack of all trades, amazed by everything I find in nature. And ever since, I’ve had this 
‘18th century naturalist’ way of being that combines curiosity and scientific knowledge. 
My parents designed furniture, and the idea came naturally to combine all these passions. 
My meeting with Lilau, and her talent as a designer, also proved key in this momentum. 
Objet de curiosité was thus born of multiple passions: love of nature, antiques, love of 
beauty, and love itself. 

What is your creative DNA and structure? 

There are several ingredients. It must first inspire and touch Lilau and me. Our ideas must 
also be rooted in nature and history. We do not create just for a beautiful feature or from an 
esthetic that comes from nothing. We start with items that have a history and adventure 
and personalities that we revisit. We imagine what they are whispering into our ears, and 
let the dream take over from there. 

Does being French plays a role in your brand universe? 

We travel 70% of the time in a world very far from France—and the more we travel, the 
more we feel French. Our French culture plays a very important role. It undeniably makes 
its mark in our creations. The relationship that the French have to their interior is intimate; 
their home is both a safe haven in which they want to feel good, as well as a convivial 
place to have good times with friends. 

What is your role in the company? 

I mostly take care of the sourcing of natural elements and materials 
on the ground for everything related to our natural curiosities. I also establish networks of 
enthusiasts who, on a day-to-day basis, search for curiosities for us according to our 
specifications. 
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How do you find your unique pieces? 

Our network is aware of what we are looking, for example an elephant bird, now extinct, 
which is known to have existed in Madagascar. Our partners are on standby on a set of 
curiosities specific to their territory. We then feature the unique piece through a hand-sewn 
scenography that enhances it. 

How do you create new products in line with user expectations? 

To be in tune with users, we keep up with changing lifestyles, time and sensitivity. We are 
inspired by everything we see and feel in our life journeys, without limits. Once we have all 
these inspirations, we design universes with common sensibilities. We have paradoxes: 
the more we approach nomadism, the less materialist we get and the more people feel 
lighter. On the other hand, nomadism seems to make people more sensitive to objects and 
places. They become even more sacred, because they need to anchor themselves to their 
roots and the history that make them who they are. 

Are your unique pieces actually unique in the world? 

Yes, because each piece is its own character with its own personality. We shape them in 
accordance with their identity, searching for the best way to convey this identity. It is like 
children who discover a treasure and have eyes only for their new discovery and how they 
will be able to accommodate it best in order to share it with those around them. 

What do your customers look for in your universe? 

A universal value and an emotional journey that fascinates them. When you activate a 
mechanism that features a prehistoric mosquito in amber, a meteorite fragment or water 
dating back millions of years that moves within a mineral, you experience a privileged and 
exciting moment that hypnotizes you. 

What are your current developments in the world? 

We are currently developing in Asia and the United States. The opening in Asia means a 
growing demand for new referents. After a rich and baroque phase in terms of design, they 
are waiting for lighter and cleaner lines. Americans are, on the other hand, very sensitive 
to history, and they enjoy our curiosities. 
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INTERVIEW WITH LILAU GRANGE-JARICOT   

Founder of Objet de Curiosité 

What is your role in the company? 

Mainly setting decor. I’m the one who creates the design atmosphere and the worlds in 
which we present the products. I also take care of the artistic direction of the objects that 
we manufacture in limited edition. Not to mention the administrative and financial aspect, 
to ensure the sustainability of our business. 

From where do you draw your inspiration? 

Everywhere. Advertising, fashion, reading, travel, meetings, the Olympics ... Everything is 
inspiring. I’ve also got trendspotters on standby with whom I verify that our inspirations are 
in line with changing lifestyles and expectations. 

What is your brand? 

Passion. We create worlds to inhabit because we are inhabited by our universe. Our 
curiosities are members of our tribe and we live with them day and night, both in our 
professional showroom and at home. Their story is part of our story. 

In what countries are you present? 
We operate worldwide since our customers are located in over 60 countries but our most 
substantial presence is in France, the UK, Thailand, China and the United States. 

Where can we view your curiosities? 

On our website, in the concept stores that distribute them, on social media like Facebook 
and Instagram, and on demand. We also participate in many trade fairs in different 
countries such as Maison & Objet in Paris, El Salone Del Mobile Milano or Highpoint in the 
United States. 
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How can we know who your distributors are in order to find your 
products? 

We work with many decorators and interior designers, but we also work with shops that 
distribute our products. Simply contact us to find the one that is closest to you. 

What are the future trends of  Curiosity object for the new season? 

We are currently working on some great wallpapers and some worlds that are pop, 
classical, baroque and ethnic all at once to show that mixes are beautiful and that it can be 
available with all periods. 
 

                                                                                                 Whole Lotta Love wallpaper.  
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THE GALLERY OF WONDERS 
………………………………………………. 

A selection of  one of  a kind curiosities 

It’s the story of a world of outstanding and bizarre wonders. Curiosities whose identity is so 
powerful that they‘re icons of the natural kingdom as well as treasures from man’s 
imagination. These characters create an adventure in constant motion where each of us 
can get into. Back to what we’ve always dreamt of ever since we were children. 

Making your life precious is such a will we move heaven and earth to find each one-off 
specimen of our gallery. Coming from the animal, vegetal and mineral kingdoms, they’re 
the fruit of our wonder trackers located all over the place. Their origin is certified and most 
of them come from the other end of the world by special stagecoach or flying messenger. 
They all have in common to be one of a kind. Just as you are. 
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Fossilized Mammoth femur. 

……………………………………………………. 

A famous prehistoric animal disappeared 10 000 years ago that everybody knows: the 
Mammuth. This discover is the longest bone of the animal: a right femoral bone. Displayed 
here in its natural position. It has been unearthed on the banks of the river Wistoka in 
Poland in 2016.This complete femoral bone hide another curiosity: marks of bite of 
prehistoric hyenas (Pachycrocuta Brevirostris), species also disappeared 10 000 years 
ago! The Hyenas (up to 100 kilos), crushed the base of the bone to reach the marrow that 
they were fond of. 
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ACROPORA FLORIDA branch coral on 

brass base 
……………………………………………………. 

This kind of branch coral,with a scientific name: Acropora Florida, is a reefs constructor. It 
covers the seabed of the Salomon Islands. This elongated piece is very large. The main 
branches are wide: it grew in a turbulent ocean, facing the waves, which forced it to grow 
in width to resist the waves.This coral is delivered with its CITES number (Washington 
convention). 
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Meteorite in flying machine 
……………………………………………………. 

We created this brass mechanism to allow you to grab a real Meteorite in your hand and 
hold this incredible stone that went through the atmosphere. This rare mineral felt on eath 
in february 1947 in Siberia ( Sikote Aline). Only 6% of the meteorite that fall on earth 
contains iron. Nowadays, all the Sikote Alin have been discovered and are in the hands of 
collectors. And you can have one in your home… 
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Chameleon Calyptratus 
……………………………………………………. 

 

Chameleons express their mood and health status by changing the color of their skin. This 
Chameleo Calyptratus from the forest of Yemen, seems in perfect shape! And as she was 
raised in a zoo in Italy, she seems to be a contemporary design lover (indeed she's a 
female). 
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Python skeleton under glass 
……………………………………………………. 

This white sculpture is not a 3D complicated student work, but a genuin skeleton of a 
short-tail pyton of Sumatra. This Python Curtus Brongersmai, is more a large snake than a 
long snake, but this adult was 180cm long. And he manage to enter in a 73cm high glass 
jar! This delicate skeleton is far from the snake it used to be in a zoo of Milano. This Italian 
was born in France! 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PRÉCIEUSE ÉQUIPE 
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https://www.objetdecuriosite.com/home 

https://www.facebook.com/ObjetDeCuriosite/ 

https://www.instagram.com/objetdecuriosite/
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